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ABSTRACT

Social media such as Instagram can influence consumer buying interest, including the Custom
Cakes and Cookies business carried out online by Sweets Atelier. This research aims to assess how
much influence Instagram social media has on purchasing interest at Sweets Atelier. This research
uses a quantitative method and the sample in this research was 93 respondents using the Purpose
Sampling technique which was taken randomly. The research results showed that respondents
agreed that Instagram social media with a value of 3.33 was very good during the Covid-19
pandemic, whereas the results of buying interest with a value of 3.27 stated that buying interest at
Sweets Atelier was very high during the Covid-19 pandemic. The regression test results of 1.466 +
0.545The correlation test results show that there is a moderate (quite strong) relationship between
Instagram social media and purchase interest at Sweets Atelier with a value of 0.501.
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1. INTRODUCTION

The development of internet technology, marketing activities have begun to spread online, which is
known as online marketing. Online marketing is the fastest growing form of direct marketing.
Current technological advances have created the digital age. Widespread use of the Internet and
other powerful new technologies is having a dramatic impact on buyers and the markets they serve.
Online business is one of the business activities that can still survive and exist, even develop,
serving consumers who have gone through adjustments to service interaction models using online
application platforms. The online shopping trend is increasing accompanied by the use of a variety
of application options offered by marketplace platform vendors and shopping sites. Sophisticated
technology and the existence of social media help business people market their wares. According to

https://ijebercom - ~ Pagel2l




